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                 TIME: 2 HOURS
INSTRUCTIONS:   
ANSWER QUESTION ONE (COMPULSORY) AND ANY OTHER TWO QUESTIONS

Question One (30 Marks)
a)
Why is it necessary to carry out a literature survey in business research?
(13 Marks)

b)
“There are various reasons why a sample would be appropriate for a study”. Discuss this statement.








(7 Marks)

c)
What are the characteristics of good research?



(10 Marks)

Question Two (20 Marks)
a)
What are the motivations in research?




(7 Marks)
b)
Outline five (5) sources of knowledge.




(5 Marks)

c)
Briefly explain the four (4) types of research designs based on purpose.
(8 Marks)
Question Three (20 Marks)
a)
Briefly outline the steps in the research process.



(7 Marks)
b)
What are the ethical issues in research?




(13 Marks)

Question Four (20 Marks)
a)
What are the characteristics of a good sample?



(6 Marks)
b)
Discuss different non-probabilistic sampling techniques giving one business circumstance where each technique would be most appropriately applied.


(9 Marks)

c)
Describe the steps involved in data preparation.



(5 Marks)

Question Five (20 Marks)

a)
Describe the steps in questionnaire construction.



(9 Marks)

b)
What are the advantages of secondary data?




(4 Marks)

c)
What are the sources of research topic?




(5 Marks)

d)
Discuss the limitations of sampling.





(2 Marks)
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