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1.  (a) 	(i) Explain the meaning of the term culture.			(2 marks)

(ii) Describe four elements of culture.			(8 marks)

	(b) Explain five social institutions					(10 marks)

2. (a) 	(i) Explain the meaning of the term socialization.		(2 marks)

(ii) Describe four features of the process of socialization.	(8 marks)

	(b) 	Outline five causes of the process social change.		(10 marks)

3. (a) Describe three causes of transformation in cultural beliefs, norms, and value.	
(6 marks)

(b) Explain The C’s model. 						(12marks)

4. a) Explain the meaning of each of the following terms as applied in culture:

(i) Ethnocentrism;
(ii) Culture Lag
(iii) Culture traits
(iv) Culture pattern
(8 marks)
	b)	(i)  Explain  how a group is formed according to Bruce Tuckman (1965)													(12 marks)



5. a)  Explain the meaning of each of the following concepts as applied in social marketing:

(i) Barriers;
(ii) Audience;
(iii) Benefits;
(iv) Competitions;
(v) Determinants of behavior.
(10 marks)
b) 	Describe the five P’S of social marketing.				(10 marks)

6. (a)  Describe four ways how technology has negatively impacted to the society.
(8 marks)
b) Describe the six stages of the social marketing process. 			(12 marks)

7. a) Describe four phases of research and planning stage of the social marketing process.
(8 marks)

	b) Explain six advantages of using newspapers in social marketing.		(12 marks)

8. a) 	 (i) Differentiate between social and commercial marketing. 	(4 marks)
	 	(ii) Describe each of the following techniques used to promote behavioral change:
I. Prompts;
II. Norms;
III. Incentives.						(6 marks)
b) Explain five strategies that can be used to influence behavior change in social marketing.								(10 marks)

END


All the best!
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