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ANSWER ANY FIVE QUESTIONS

QUESTION ONE

a) Define  the following : i) service

                                        ii) Price

                                       iii) Service mix        (6mks)

b) Differentiate between service width and service depth. (4mks)

c) Explain five characteristics of services. (10mks)

QUESTION TWO

a) Explain the five stages of a service life- cycle. (10mks)
b) Highlight the five objectives of promotional objectives. (10mks)

QUESTION   THREE

a) Explain the failings of the concept of service life- cycle. (8mks)

b) Differentiate between products and services. (12mks)

QUESTION FOUR

a) Explain five roles played by intermediaries in distribution of services. (10mks)

b) Explain five factors considered by firms in developing a service marketing strategy. (10mks)

QUESTION   FIVE

a) Outline what is meant by marketing mix. (4mks)
b) Explain the four elements of marketing mix. (8mks)

c) Highlight the classifications of consumer services. (8mks)

QUESTION SIX

a) Highlight areas considered in developing a service marketing strategy. (10mks)

b) Explain the middlemen used in distribution of services. (10mks)

QUESTION SEVEN

a) Explain the factors that prevent easy selection of a channel of distribution for services. (10mks)

b) Explain the goals of an organization in relation to its marketing strategies. (10mks)
