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INSTRUCTIONS
1. Answer ANY FIVE questions. 
1. Any examination Irregularity will lead to Disqualification.
1. Indicate your Admission No. in each Answer Sheet used.
1. Cell phones ARE NOT allowed in the examination room.
1. Any examination IRREGULARITY will lead to DISQUALIFICATION.
1. Ensure you have both school ID and Examination card in the examination room.
1. All reference materials are prohibited in the examination room.
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1. a. Explain five roles of public relations (10 marks) 
	b. Highlight five ways in which public relations practioners may remain ethical in their conduct        (10 marks)
2.	a. Outline five circumstances under which it would be appropriate to use television as a media of public relations activities in an organization (10 marks)
b. List five types of publics explaining how each relates with the organization (10 marks)
3.	Explain five reasons that make it necessary for an Organization to clearly identify its publics                                                    (10 marks)
b. Describe the importance of strong corporate image to an organization (10 marks)
4.	a. Jumbo Company limited, a medium-sized marketing firm strives to attain effective customer relations in all its operations. Explain five benefits that the company may derive from this practice. (10 marks)
b. Explain the duties and responsibilities of public relations officer (10 marks)
5.	a.  Explain the reasons for developing public relations programmes (10 marks)
	b. Highlight the main limitations in public relations programmes (10 marks)
6.	a. Explain the role of sponsorship and its contribution in public relations (10 marks)
	b. Discuss five factors that affect the choice of public relations media (10 marks)
7.	a. Identify various challenges in public relations (10 marks)
	b. Explain the Six-Point Plan in public relations programmes (10 marks)
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