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DIPLOMA IN SALES AND MARKETING
MODULE III
 (
MARKETING PLANNING AND CONTROL
2902/302
)END OF TERM EXAMINATIONS: JAN-APRIL 2017


TIME ALLOWED: 2HOURS 
INSTRUCTIONS
1. Answer ANY FIVE questions. 
1. Any examination Irregularity will lead to Disqualification.
1. Indicate your Admission No. in each Answer Sheet used.
1. Cell phones ARE NOT allowed in the examination room.
1. Any examination IRREGULARITY will lead to DISQUALIFICATION.
1. Ensure you have both school ID and Examination card in the examination room.
1. All reference materials are prohibited in the examination room.
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1. a) Explain five importance of marketing planning(10 marks)
b) Describe how to plan for a new business using Ansoff’s growth matrix (10 marks)
2.	a) Explain five marketing objectives and strategies(10 marks)
	b) Discuss the steps involved in strategic marketing planning process (10 marks)
3.	a) Explain five bases of market segmentation(10 marks)
	b) Outline five sources of market intelligence (10 marks)
4.	a) Explain five roles of marketing information system in marketing(10 marks)
	b) Highlight five objectives of marketing plans (10 marks)
5.	a) Explain five Types of marketing plans that may be prepared by the marketing manager(10 marks)
	b) Discuss five methods of forecasting that can be used by a manager in marketing planning (10 marks)
6. 	a) Explain five competitive positioning strategies that can be used by the organization(10 marks}
	b) Identify five techniques of penetrating the target market (10 marks)
7.	a) Explain the steps involved in the marketing control process(10 marks)
	b) Describe the evolution of Formal planning (10 marks)
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