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QUESTION ONE
a) Define consumer behavior 		(2mks)
b) Discuss four psychological factors that influence the buying behavior  (8mks)
c) Discuss the consumer decision process (10mks)
QUESTION TWO
a) Define consumer buying behavior	(2mks)
b) Describe the four categories of consumer buying behavior 	(8mks)
c) Outline five marketing philosophies that are used in marketing management practice (10mks)
QUESTION THREE
a) Explain five roles of marketing in a society (10mks)
b) Bodat limited recently increased the prices of its household products. Explain five reasons that may account for such price increases (10mks)
QUESTION FOUR
a) Sopta ltd has lately developed new products to launch into the market. Highlight four reasons that may account for such a move (10mks)
b) Zimbo limited is in the process of generating ideas to enable it develop a new washing detergent. Outline five sources of ideas that the organization could use (10mks)
QUESTION FIVE
a) Explain  three types of product levels (6mks)
b) Discuss the marketing decision-making process in determining the appropriate marketing mix(14mks)
QUESTION SIX
a) List and explain the five marketing concepts 		(10mks)
b) Explain the major issues that the study of consumer behavior enable a marketer to understand (10mks)
QUESTION SEVEN
a) Explain briefly the product life cycle (10mks)
b) Explain three roles of product packaging (6mks)
c) Outline two pricing methods that an organization could use to price its products (4mks)
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