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TIME: 2 HOURS 

INSTRUCTIONS TO CANDIDATES

1. This paper has SEVEN questions.

2. Answer any FIVE questions in this paper.

3. Any examination IRREGULARITY will lead to DISQUALIFICATION.
4. Indicate your FULL ADMISSION NUMBER in each Answer Sheet used.                                                

5. Cell phones are NOT allowed in the examination room.

6. Ensure you have both school ID and Examination card in the examination room.

7. All reference materials are prohibited in the examination room.


Question one

a) Differentiate between international marketing and international trade(4mks)

b) Highlight the nature of international marketing(4mks)

c) Describe the scope of international marketing(4mks)
d) Explain the challenges that are faced by  companies in the  international marketing (8mks)
Question two

a) Define international market segmentation(2mks)

b) Highlight the benefits of regional groupings (6mks)

c) Discuss the criteria for entering into foreign market (6mks)

d) Identify components of international marketing environment (6mks)

Question three 
a) Differentiate between regional integration and trading blocs (4mks)

b) Explain for types of economic integration (8mks)

c) Discuss the challenges facing trading blocs in the world(8mks)
Question four
a) State any three examples of regional blocs in Africa (2mks)

b) Highlight characteristics of regional groupings(6mks)

c) Explain the main purpose of forming trading blocs (6mks)
d) Explain the advantages and benefits of   trading blocs (6mks)
Question five
a) What is meant by the term international marketing mix(2mks)
b) Explain the 4Ps of  international marketing mix(8mks)

c) Highlight challenges of pricing in international marketing (6mks)

d) Describe any two types of middlemen used in distribution in the international market(4mks)
Question six
a) Highlight  factors considered in international market segmentation(8mks)

b) Explain any five documents used in international marketing export-import process (8mks)

c) Describe the role of export department in an organisation (6mks)

Question Seven
a) Highlight the situations when to enter international markets(4mks)

b) Discus the international marketing decisions (10mks)

c) Describe the emerging issues and trends in international marketing(6mks
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