SCHOOL OF SOCIAL WORK AND COMMUNITY DEVELOPPMENT
END TERM EXAMINATION AUGUST 2014
DIPLOMA IN COMMUNITY DEVELOPMENT

TRANSFORMATION AND SOCIAL MARKETING
DCD 3116
Instructions
1. Write your admission number/index number on the answer booklet
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Question One
a) Explain the role of mass media in social marketing                        (10 marks)
b) Discuss forms of mass media in social marketing                           (10 marks)
Question Two
a) Discuss on any three models/theories of social transformation       (10 marks)
b) Explain five challenges of social transformation                             (10 marks)
Question Three
a) Discuss on the impact of diffusion of social change                         (10 marks)
b) Outline the importance of social marketing                                      (10 marks)
Question Four
Explain how the following agents of social transformation impacted on social transformation:
Population and demographic changes
i. Urbanization                                                                                   (4 marks)
ii. Education                                                                                        (4 marks)
iii. Technology                                                                                     (4 marks)
iv. Religion                                                                                          (4 marks)
v. Secularization                                                                                 (4 marks)
Question Five
a) Explain the effect of culture and beliefs on social transformation        (10 marks)
b) Discuss cultural beliefs and religion of any four identified societies    (10 marks)
Question Six
a) Outline the process of cultural transformation                                        (10 marks)
b) Explain how social marketing evolved                                                   (10 marks)
Question Seven
a) Explain the challenges in social marketing                                             (10 marks)
b) Discuss techniques of entry and penetration in a social market              (10 marks)
