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INSTRUCTIONS TO CANDIDATES

This paper consists of EIGHT questions in TWO sections; A and B.

Answer FIVE of the EIGHT questions in the answer hooklet provided, as shown below:
any TWO questions from section A;
any TWO questions from section B;
any ONE question from either section.

ALL questions carry equal marks.

Maxinmm marks for each part of a questzorz are as indicated.

Candidates should answer the questions in English.

This paper consists of 3 printed pages

Candidates should eheck the question paper to ascertain that all
the pages are printed as indicated and that ne questions are missing.
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: Daffusmu of an idea seeks 10-8%¢

' SECTI;ON A: TRANSFORMATION

Answer at least TWO quemons ﬁom this seetion.

6h) E;splam the meamng of the term “social transfoxmaﬂeﬂ” e 42, marks)

(i) = Describe five causes of sociat trausf@mamn within acommunity. (10 m_ad;sj

v the idsa is taken up in 2 population. Explain

four possible aﬁons that canse t:mtam mnovammsi@ spread-more quickly within a
given sagiety. c {8 marks)
25 Explam the ﬁve step process in a community action model. A (19 marks)
Technologxca} chanpe is continually impacting and r@shapmg ol econmny. f
Highlight ﬁve characteristics of techwological «ahzmger P O {1dearks)
Explain six bamsss 1o ehangesm c{gtuml beimfs,, norts and values of a commundty,
. (12 marks)
Iiem"ﬁé 3 saazses of negative population growth in'some countries. {8 marks)

Explain the following stages of social trausformation:

@) forming: ‘ S e o it (2 marks)

L) stotming; S - . {2 marks)
- () nomangs D gl : (2 marks)
(v) porformings - (2 mmarks)
&) trapsformation. : : - (2 marks)
Desosibe five itnpacts of technological change. T (10 marks)

SECYION B: SOCIAL MARKETING

| Answert least TWO quesrions from thiy section.

(i)  Distinguish between “commercial” and “social” marketing. {4 marks)
(i)  Bvaluate five key features of social marketing {10 marks)

Organizations with limited resources will segment their markets sothat they can
consolidate their resources. Outline three other reasons formarket segmentation,
{6 marks)
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- nghhghtsmadvantagesofadmmbnuun channe] to 2 small organization. (12 marks) 2
. A®) - @  Bxplain the meaning of the term market penctration. | @marks)

(@  Describ three techniques'of increasing markef pensivation, . (6 marks)
7. {a)  Bxplainfive social factors in timketing that influence products. (10 magks)

(b) - Describe five elements of marketing mix strategies for a breast cancer screening
. campaign for older woriien. {10 marks)

8. @)y Expiaiﬂ six challenges facing social markeﬁ;ig, » . {12 marks)

(6)  Describe four drawbacks of felevision advestising. o @maks)
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