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ADPR 0110: PRINCIPLES AND PRACTICES OF ADVERTISING

Answer questions ONE and any other two questions. 2hrs

. a, Define the term Advertising (Smarks)

b.Explain five key objectives of advertising(10marks)

c.Using examples explain five qualities that a good advertisement should
possess. (15marks)

. a. What is an advertising copy? {5 marks)

b. Explain the five key format elements of an advertising copy. (15 marks)

. @ What is an advertising appeal? (dmarks)

b. Briefly give five examples of emotional appeals. (8 marks)

c. Briefly give five examples of informational appeals. (8 marks)

. a. With examples describe the advantages of newspaper advertising. (10 marks)

b.With examples describe the advantages of television advertising. (10 marks)

. Using examples, explain the key factors to consider when choosing the
appropriate media for advertising (20 marks)



