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INSTRUCTIONS:

1. This paper contains FIVE (5) questions

2. Answer question ONE and any other TWO questions

3. Write all answers in the booklet provided

QUESTION ONE

a) Explain the following concept in tourism business internal environment;

i. Value system

ii. Internal power relationship

iii. Company image and Brand equity 

iv. Demand Redirection (8 marks)

b) Give three features of the tourism system (3 marks)

c) Explain the importance of quality customer service in hospitality and tourism (8 marks)

d) Give components of tourism supply (4 marks)

e) Explain the various approaches used in studying tourism demand (5mks)

f) Give any two methods of measuring tourism demand (2 marks)

(30 marks)

QUESTION TWO

a) Discuss the key competitive strategies in tourism business environment (14mks)

b) Explain the characteristics of high travel propensity 


(6 marks)

(20 marks)

QUESTION THREE

a) Using illustrations, discuss the dynamic cobweb of lagged adjustment in tourism markets 






(10 marks)

b) Describe the procedures involved in Niche marketing strategy (10 marks)

(20 marks)

QUESTION FOUR

a) Discuss the factors which influence tourism demand 

(12 marks)

b) Using relevant examples, discuss the role of the media and trade unions in tourism business internal environment in Kenya (8 marks)

(20 marks)

QUESTION FIVE

a) Explain the concept competitive destination in tourism business internal environment (6 marks)

b) Discuss the opportunities and challenges in tourism business internal environment (12 marks)

(20 marks)
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COURSE OBJECTIVE:

This course is aimed at preparing learners to acquire various skills and knowledge in Tourism business internal environment so as to be able to achieve the following objectives:

i. To describe the concept of Tourism Business Internal Environment

ii. To identify basic steps in competitive analysis

iii. To describe the concept of Tourism Demand and Supply

iv. To determine the Components of tourism demand and supply

v. Establish equilibrium in Tourism Markets

COURSE CONTENT

1. Tourism Business Internal Environment; 

· Introduction

· Integrated model of tourism

· Terminologies

· SWOT analysis

2. Competitors and Competitive Analysis; 

· Basic steps for competitive analysis

· Competitor intelligence

· Types of competitive strategies

· Creating sustainable competitive advantages

· Customer Satisfaction

· The role of Media, suppliers and labour unions in tourism business

3. Tourism Demand and Supply

· Types of demand

· Concepts related to demand

· Travel propensity 

· Factors determining tourism demand

· Characteristics of tourism demand

· Components of tourism supply

· Factors affecting tourism supply 

4. Equilibrium in Tourism Markets

· The establishment of partial equilibrium

· The problems of identifying equilibrium in tourism

· Factors causing shifts in equilibrium

· The dynamics of equilibrium in tourism

· Long-term cycles and tourism in general equilibrium

Teaching Methods

(a) Lectures

(b) Group activities

(c) Individual presentations 

Teaching Materials

(a) Over-head projectors

(b) VCD

(c) Whiteboards

Assessment Methods

(a) Continuous Assessment Tests- 30%

(b) End of Semester Examination- 70%, TOTAL= 100%
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