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SECTION A =30 MARKS
ANSWER ALL QUESTIONS IN THIS SECTION

L

A
Sur

With examples define the following terms as used in the study of packoging
and advertising design. '
i.  Headline
ii. Package
iti.  Advertising
iv. Logo
V. Fashion Advertising (5 marks)
a.) State the overall objective of packaging aceording to manuiaciures,
[2marks]

.} List any four Torms of material sources for packages. (2 murls)
e} Describe briefly three characteristics of a good package, {6 marks)

esd the ollowing story and use it to answer the questions that follow:

A manufacturing Grm came up with a new brand of cooking oil. They sort
the help of advertising ageney to help establish the best media fo adverse
thelir product, The radio was identified as the most appropriate medium
andd this was very much in line with the firm®s targeted andicnce.

a.) Suggest the most probable loeality that the manufacturer had B mind.
(1 inserl}

b} Bdentily the most probable income of the target group. (1 manrk)
e.) Provide reasons for radio being the most appropriate medivm in this
CiAe,
[ miseslisg
i Ohudline any (3) gualities of a goad ayout in advertising. (3 mrks)

L. Give any theee purposes of o lavoout when designing an advert, (Imarks)

¢, Deseribe briefly (4} factors that contribute to the cost of a newspaper .

4 meih=)



SECTION B =20 MARKS
ANSWER ONLY TWO QUESTHONS IN THIS SECTION IN THE ANSWER
BOOKLET PROVIDED. EACH QUESTION IS (10) MARKS

5. Explore five major functions of advertising design. {10 marks)
6. Jane is planning to advertise her new fashion stvle. As a professional
provide her with five important factors to consider in selecting the right
medinm o advertise her items,
(T marks)
7. As Jane's designer discuss with her what should be considered when
desiraing and making packages for her items., I mmrks)
H. fdentily and analyee faetors that might influenee advertisers ehoice of

mewspapers as o form of advertising, (10 mareks



