e
CCP PART N1 SECTION 3
MARKETING AND PUBLIC RELATIONS
THURSDAY: 26 May 2006, Time Allowed: 3 howrs,

Answer any TWO questions in SECTION | and any THREE guestions in SECTION 1L ALL questions cnrry equal maris.

SECTION I
-

OQUESTION ONE
() Distmguish between the “marketing concept” and the “selling concept'”. (4 mearks)
ikl (i) Withthe aid of o well labelled diagram, illesirate the stages in the product life cycle. (4 marks)
(i)  Summarisethe characteristics of cach sage identifed in (b) (1) above. {12 marks]
{Total: 20 marks)

QUESTHON TWO
() Amalvse the six major marketing forces in the company’s macro environmment {12 marks)

by The Boson Consulting Groop (BOG) approach classifies the arategic business units according (o the growth-share
ki

In relation tothe above statement, discuss the four tvpes of sirategic business uniis in the BOG growith-share madrix,
{5 marks)
i Total: 10 marks)

QUESTHON THREE
fa)  With the use of suitable examples, illusirate the three types of distribution channels sirategies wed by manufactorers,

6 marks)
(b} Dscussthe vseof s company”s dotabase while making decisions relating o
{1 Prosduct. {2 mearks)
(i) Pricing {2 marks)
i} Distribution. {2 marks)
(iv)  Prommotion, {2 marks)
{e]  Describe 4ix stages of the consumer buying process. {6 marks)
{ Total; 20 marks)
SECTION 1T
QUESTION FOUR
fal  Bummarise five uses of photographs in public relations. (5 marks}
ib}  Highlight the role of a public relalions specialist in the budgetary process: (5 marks}
(el Describe four specialiat tasks of a public relalions manages. {4 marks}
{d}  Evaluate three types of press events, {6 marks}
(Total: 20 marks)
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QUESTION FIVE
{a)  Amalyse the four components of John Marston's RACE model in the context of public relations planning. {& marks)

(b} Describe six principles of good press-relations, {6 marks)
(2] Suggest three strategies that could be used by an organisation (o avoid rsk of libel suits; {6 marks}
(Totnd: 20 marks)

QUESTION 51X
ia)  Explain the term “dark website” in relation to crisis management. i2 marks})

(b} Examine the history of public relations hy showing the pattemn of development in the four oriemting traditions, (8 marks)

ich  Suggest ten guldelings to be followed by o company spokesperson ®hile addressing the media, { 1) marks}
{Total: 200 marks)

QUESTIN SEVEN
(a}  [Discuss the code of professional conduct which guidés the conduct of public relations practiticners i your couniry.
{8 marks)
(bi  Assessthe six point public relatians planning model used by professional public relations practiioners, (12 marks)
{Total: 20 marks)
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