KASNEB

COPPART I SECTION 5

MARKETING AND PUBLIC RELATIONS

TTHURSDAY: 25 May 2T, Time Alloweil: 3 hours.

Answer any TWO questions in SECTION 1 and any THREE gquestions in SECTION 1L ALL questions carry equeal marks,

SECTION I

QUESTIHON ONE -

) With reference foomnrketing sepmentation, deseribe the following terms:
i Peyehouraphic segmentation {2 marks]
[y Counter segmentation, {2 marks]

b
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{4a)

Soclal advertising s advertising that relleés on social inRsrmation e generating, targeting and defivering mnrketing
compicitions.

With reference to the above statement. outline eight benefits of social advertising lon compiny. {8 marks)
Exgplain four merits of distributing products through multiple omlets, {8 muheks)
{ Tatnl: 240 moa ks
DUESTION TWO
[Fiscuss five methods of pre-testing an sdvertisement. {10 manrke)
Examine five marketing practices which could be deemed negative by consumers. [ 14 praarks)
{Todal: 2k marks)
OUESTION THREE
Dreseribe five tvpes ol sales prometion technigues, {5 marks)
Flighbight live sirafegres that could be emiployed by an organisation 1o maintain relevancy of o product throughout the
simpes ol s life cyclhe. {5 marks)
Cutling five factors that could be considensd while developing a promotional messazge, (3 marks)
Explai e advantages oF penetiation pricing ky'a fnm, {5 minrks)
{ Total: 2 o rks)
SECTION I
DUESTION FOILR
Suminiarise foorcontents of the medin Sontogt list, {4 marks)
Brescribie thred bypes of employee communmication goals, i miarks)

{b

fc)

[l

Lasbbying isthe act of profoting a organization”s agenda to-decizion mnkers in order i influsnce a specific reforn,
With reference to the gbove siatement, outling five aetiviies myolved in the lobbying process, {3 nuarks)

Hrghlight Bve puidelines which should be considered while caablishing a corporate Blog. 15 menrks)
{Tetal: 20 marks)

DUESTION FIVE

2}
(k)

Annlyse five sociol imedia conventions for companies: using socinl networks o oehieve public relations goals, {10 marks)
I thie eomtext of public rolations, describe five corporate social responsibility philosophies. {1 mprks)
i Tatak: 200 ma k)
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QUESTION 51X
0 OWith reference to public relations, explain the "diffusion theony™

(it} Deseribe fvesteps sssociated with diffusion theory in the context of adoption of new jdéns
(b} Explain fourbenchits of sponsorship 10§ Sponsoring Somipany.

QUESTION SEVEN
{2} In the contesa of public reltinng, expiin the Tollowing terms:

(1) Crowd,
1ii'J Pubdie. -
(#i)  Moss

i) Assess four forms of press releases;

e} Desoribe the role of résearch i public-relations.

(2 rrrks)
{1 marks)

(& mnrks)
{Total: 200 marks)

{2 murks)
{2 muirkk)
{2 rarks)
{8 msdirks)

{6 mneks)
(Tatnl: 24 marks)
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