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JARAMOGI OGINGA ODINGA UNIVERSITY OF SCIENCE AND TECHNOLOGY 

SCHOOL OF BUSINESS & ECONOMICS

UNIVERSITY EXAMINATION FOR THE DEGREE OF BACHELOR OF BUSINESS ADMINISTRATION WITH IT 

1stYEAR 1st SEMESTER 2016/2017 ACADEMIC YEAR

KISII CAMPUS-PART TIME
COURSE CODE: ABA 104
COURSE TITLE: ELEMENTS OF MARKETING
EXAM VENUE:   

                                 STREAM: (BBA)


DATE:



  EXAM SESSION: 

TIME: 2   HOURS 

Instructions:
1. Answer  Question ONE (COMPULSORY) and ANY other 2 questions

2. Candidates are advised not to write on the question paper.

3. Candidates must hand in their answer booklets to the invigilator while in the examination room.

Question one (compulsory) (30 marks)

a. Explain the meaning of the following terms as used in marketing:( 4 marks)

i) A good

ii) A service

iii) A need

iv) A want 
b. Explain the importance of marketing in society ( 4 marks)
c. Explain four macro-environmental marketing elements (4mrks) 

d. Explain four marketing mix elements. (4mrks) 

e. Briefly explain four factors considered in pricing. ( 8 marks )
f) Explain three social factors that influence consumer behavior.( 6 marks)                        

Question Two ( 20 marks)
i) Discuss the promotion mix elements. ( 8 marks) 
ii) Make notes on the following marketing terms.( 12 marks)

a) Market  segmentation 

b) Consumer behavior 

c) Marketing research 

d) International marketing

e) Customer satisfaction

f) Market targeting
Question three (20 marks)
i) Discuss five micro-environmental marketing factors  (10 mrks) 

ii) Discuss the marketing research process. ( 10 mrks) 
Question four (20marks)
i) Discuss three personal and three psychological factors that influence consumer behavior 
(12 marks)
ii) Discuss the main phases in the product life cycle  ( 8 marks) 

Question five (20 marks)
i) Discuss the modes of entering a foreign market (10mrks) 

ii) Explain five marketing philosophies (10mrks) 

