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INSTRUCTIONS: Answer gquestion one and any other two questions

QUESTION ONE — (30 MARKS)

(a) What is retailing. (4 Marks)
(b) Describe five characteristics distinguishing retailers from other members of the marketing
channel. (10 Marks)
(c) Why is retailing so important to society. (6 Marks)
(d) Describe the components of strategic management. (4 Marks)
(e) Describe four macro environmental factors showing how they affect retailing.
(6 Marks)

QUESTION TWO — (20 MARKS)

(a) Discuss five types of retail organizations giving relevant examples in Kenya.

(15 Marks)
(b) Describe the retail marketing concept. (5 Marks)
QUESTION THREE - (20 MARKYS)
(a) What is none store retailing? Give examples. (6 Marks)
(b) What is retail environment and why is it important? (8 Marks)
(c) Describe three store location systems that are used in warehouses. (6 Marks)

QUESTION FOUR - (20 MARKYS)

(a) Discuss five micro environmental factors showing how they affect retailing.
(15 Marks)



(b) What is market research? (5 Marks)
QUESTION FIVE - (20 MARKS)

(@) The right merchandising blend includes balancing a number of factors. Discuss how the
correct merchandising blend is attained. (15 Marks)
(b) How do you verify wares on receipts to the stores? (5 Marks)



