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QUESTION ONE

Loita Holdings is planning on a new product, “nutrifix”, which is a supplement that can be given to livestock in Narok County during the dry season when pastures dry up. You are required to:

i.  Explain to them the meaning of segmentation and advise the company on the appropriate segmentation approach and give reasons.










(8 Marks)
ii. Explain to Loita Holdings the kind of external environment they will be operating in and how each aspect of this environment will affect the business.






(12 Marks)
iii. Assist Loita Holdings with choosing a pricing approach and explain to them why you think it is the most suitable













(5 marks)
QUESTION TWO

Distinguish between the Marketing Philosophy and the Societal Marketing Philosophy.








(15 marks)

QUESTION THREE

Briefly explain the following concepts

i. Target Marketing





(3 marks)
ii. Post purchase behavior




(3 marks)
iii. Marketing research




(3 marks)
iv. Value proposition
 




(3 marks)
v. Customer retention




(3 marks)
QUESTION FOUR

Using live examples, explain how the following are impacting on the marketing landscape:
i. The digital age





(3 marks)

ii. Rapid globalization




(3 marks)
iii. Ethics




 

(3 marks)
iv. Social responsibility




(3 marks)
v. Not-for-profit marketing



(3 marks)
QUESTION FIVE
i. Describe the elements of the marketing mix

(4 marks)
ii. Define product life cycle and identify the various stages involved
(11 Marks)
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QUESTION ONE

“Oh, that was an exhausting marketing spree!! I don’t think I want to do it again!” mourns Sally. “why do you speak of marketing as if it were merely an event?” counters Emmy. 

Help Emmy clarify to Sally that marketing not an event but rather, a process by:

i. Identifying the various steps in the marketing process 
(5 MARKS)
ii. Explaining how the steps are interrelated


         (10 MARKS)
iii. Explain how the elements of the integrated marketing communication help the company in delivering superior value?
         (10 MARKS)




QUESTION TWO

Demonstrate the relationship between marketing philosophy and the level of economic development
   





       (15 MARKS)
QUESTION THREE

Distinguish between

i.  needs and wants





(3 MARKS)




ii. Customer value and satisfaction


(3 MARKS)
iii. Basic relationships and full partnerships

(3 MARKS)
iv. Customer share and customer equity

(3 MARKS)
v. Market segment and market offering

(3 MARKS)
QUESTION FOUR

ABC Co is planning on introducing a new energy drink “Radi”, into the market. Prepare a marketing plan for this product.


(15 MARKS)
QUESTION FIVE

i. Define the marketing information system.

 (3 MARKS)
ii. Describe the various bases for segmentation
(12 MARKS)
