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QUESTION ONE
a) Define business ethics.                                                                              (4 Marks)
b) Differentiate between business ethics and business values             (6 marks)                                                                                                                
c) Name and explain the characteristics of ethical decisions.            (15 marks)
QUESTION TWO
a) Explain with examples  the major causes of unethical behavior in Organizations                                                                                                (8marks)
b)  What steps can managers take to improve ethical behavior in their Organizations                                                                                               (7 marks)
QUESTION THREE
a) Describe the concept of corporate social responsibility(CSR)       (3 marks)
[bookmark: _GoBack]b) Although there are arguments for business involvement in social activities, there are also arguments against .list the arguments for and against social involvement of business                                                                              (12 marks)
QUESTION FOUR
a) What is institutionalization of ethics?                                               (5 marks)
b) Every organisation has its own organizational set up that incorporates various components. How does ethics fit in with the various components of an organisation set up?                                                                                        (10 marks)

QUESTION FIVE
a) Discuss with examples any four common Ethical issues faced in marketing
                                                                                                                              (12 marks)
 b) Describe the value of truth in business?                                                (3marks)
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