[image: ]


MAASAI MARA UNIVERSITY

REGULAR UNIVERSITY EXAMINATIONS 
2016/2017 ACADEMIC YEAR
FOURTH YEAR SECOND SEMESTER 

SCHOOL OF BUSINESS AND ECONOMICS
BACHELOR OF BUSINESS MANAGEMENT

COURSE CODE: BBM 431
COURSE TITLE: INTERNATIONAL MARKETING

DATE: 28TH APRIL 2017			                                                       TIME: 2.00PM-4.00PM
INSTRUCTIONS TO CANDIDATES
1. Answer question ONE (compulsory) and any other THREE 
1. Question one carries 25 marks
1. All other questions carry 15 marks
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QUESTION ONE
a) As a marketing manager of Maasai Mara University, the Vice chancellor has asked you to prepare a report detailing the Five relevance for having a branch in Rwanda 									(5Marks)
b) Select an international company of your choice, preferably the one you are most familiar with and show any five reasons why international communications may fail.											(5Marks)
c) As an international marketing consultant, explain any five roles of international intermediaries in business.							(10Marks)
d) Explain five differences that exists between domestic markets and international markets										(5Marks)
e) Explain the theory of comparative advantage				(5Marks)
QUESTION TWO
Assume you have secured a position of a marketing manager trainee with an international firm. During one of the board meeting you hear your chief executive officer, commenting. “International marketing research is a waste. It is very expensive and more time consuming. It is not challenging to carry out.”
a) Write a memo to your boss convincing him that international marketing research is indeed indispensable and that he should reconsider his statement.											(10Marks)
b) Write a memo explaining five challenges of carrying out international marketing research?								(10Marks)
QUESTION THREE
a) Explain how the following variables can affect the global marketing environment decision of a company of your choice		
i. Political environment							(2marks)
ii. Economic environment							(2marks)
iii. Socio-cultural environment						(2marks)
iv. Legal environment							(2marks)
v. Micro-environment							(2marks)
b) Your manager has asked you to write a report detailing how the company can enter into a foreign market									(10Marks)
QUESTION FOUR
a) Explain any five reasons in favour of protecting international trade(10 Marks)
b) You are the marketing manager of Sols Ltd responsible for pricing company products. Discuss any five objectives of pricing Sols Ltd products globally.												(5Marks)
c) Advertising plays a major role in global marketing. Explain five roles of advertising in global marketing of Maasai Mara University products.      (5Marks)                          
QUESTION FIVE
Write short notes on the following				         
i. Global marketing 								(4marks)
ii. Quota system								(4marks)
iii. Embargo									(4marks)
iv. Tariff 									(4marks)
v. Non tariff trade barrier							(4marks)
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