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INSTRUCTIONS: ANSWER QUESTION ONE AND ANY OTHER TWO QUESTIONS   
===========================================================
SECTION A 
QUESTION ONE [COMPULSORY]
(a) What does Ford need to do to make sure it is sensitive to changes in the environment of a country.   [15 marks]
(b) Do you think Ford will be successful in its drive to be a global car company? Why  /why not?   [15 marks]
SECTION B 
ANSWER ANY TWO QUESTIONS 
QUESTION TWO  
(a) Differentiate between goods and services   [10 marks]
(b) Distinguish between a macro environment and a micro environment affecting a company’s marketing activities.   [10 marks]

QUESTION THREE 
(a)	Outline the main factors to consider when doing market segmentation. 											[10 marks]
(b)	Explain the services marketing mix   [10 marks]

QUESTION FOUR  
(a) State the factors that affect buyer behavior  [10 marks]
(b) Outline various ways through which markets can obtain intelligence information.  
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