Maasai Mara University

School of Business and Economics

Department of Hospitality Management

BHM 408: International Marketing
Fourth Year second Semester Examination for the award of Bachelor of Hotel and Hospitality Management

Supplementary Examination
Instructions to the candidates

This paper has two sections, A and B. Attempt all the questions in Section A and any TWO questions from section B. Section A is worth 30 Marks while section B is worth 40 Marks. 

Section A. Attempt all the questions from this section. 30 Marks

Question one

a) State 2 reasons why a company might choose to sell a standardized product as opposed to a differentiated product. (2 Marks)

b) Define product design in relation to the hospitality product. (3 Marks)

c) Differentiate between the following types of costs of adaptation in relation to the hospitality product

i) switching cost and input costs (4 Marks)

ii) research cost and market cultivation costs (4 Marks)

d) List the factors that determine the choice of a distribution channel. (5 Marks)

e) Explain the role of regional trade areas for example East Africa Community in the growth of international trade. (10 Marks)
f) Define niche market. (2 marks)

Section B. Attempt any TWO questions from this section. 40 Marks

Question two

List and explain 5 factors that have helped shape international business today. (20 Marks)

Question three

Explain the following phrase. “Every company is international, at least to the extent that its business performance is conditioned in part by events that occur abroad”. (20 Marks)
Question four

List and explain at least 5 uncontrollable elements that a marketer must adjust to or adapt to for success in international business. (20 Marks)

