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Answer Question ONE and any other THREE questions






QUESTION ONE
In  2011 Cindy-Bo introduced bikini-wear in their fashion store, having realized that the tourists who visited the pristine village town of Batanga never brought their bathing suite yet when they arrived at the destination they realized that sun-bathing was going to be an important part of their itinerary. From the later part of 2011 up to early 2013 sales were high and continued to rise. However, soon after, sales begun to slow down. By mid 2014 it had become increasingly difficult to make a sale. From a quick research Cindy-Bo realized that most of the tourists were repeat visitors.
i. Trace the life-cycle of the bikini at Cindy-Bo				(5 Marks)
ii. Explain to Cindy-Bo what has been taking place at each stage of the     
            bikini’s lifecycle, and advise them on the appropriate marketing  
           decision at each stage.						          (15  Marks)
iii. Explain to Cindy-Bo why they did not make profits in the early part of 
            2011 										(5 Marks)

QUESTION TWO
Describe the various stages of the development of the marketing philosophy											          		(15 marks)
QUESTION THREE
Distinguish between:
i. The marketing mix and the promotional mix			(3 marks)
ii. Middleman and consumer						(3 marks)
iii. The marketing concept and the societal marketing concept													(3 marks)
iv. Demographic and psychographic variables of segmentation													(3 marks)
v. Primary and secondary data						(3 marks)

QUESTION FOUR
Maendeleo Educational Services is an organization that operates educational institutions across the country. The centre that they started within Narok town was very successful. But when they begun to branch out in other regions , the new units they set therein can barely survive.
“the problem is in how you target your new market segments,” is your response after listening to the director.
i. “What do you mean?” she asks					(3  marks)
ii. “And should I go about it?”					           (12 marks)
Write your response to the director’s questions.

QUESTION FIVE
Your room-mate is planning on starting a business rather than seek employment after graduation. But are aware that the school of Arts where he/she is studying does not offer any course in marketing. Advise him on how he will be able to determine the long term attractiveness of his target market before he lunches his/her business.					         			  (15 Marks)
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