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ANSWER ALL QUESTIONS FROM SECTION A AND ANY  TWO QUESTIONS IN SECTION B   
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SECTION A: ANSWER ALL  QUESTIONS 
QUESTION ONE 
(a) Using  an approximate schematic illustration  discuss the consumer  motivation process.						   [8 marks]
(b) Explain  briefly how the concept of  absolute threshold   can be used by a marketer.								  [3 marks]
(c) Discuss briefly the key challenges  associated with understanding  consumer  motivation .   							  [4 marks]

QUESTION  TWO
(a) The process of identifying   segments  enables the firm  to identify  potential  segments to target.  Discus  any  four factors  a firm can use to  choose the segments to target.							    [8 marks]
(b) You have been appointed to conduct  a study to determine how a new  brand of   a product will be received  by consumers.  Outline the key steps that you will follow to accomplish the assignment.			    [7 marks]


QUESTION THREE 
(a) Outline  briefly  the key features of an effective communication  strategy.   											[4 marks]
(b) Using examples discus the ethical  issues that may be associated with following consumer behavior concepts.    
(i)  Consumer perception   						  [2 marks]
(ii) Consumer  motivation  						   [2 marks]

(c)  Under conditions of constant  stimulation , sensory  adaption  reduces.  Explain  the validity of this statement.																	   [3 marks]
(d) Distinguish  between the conditional  instrumental theories  of  learning .  											 [4 marks]

QUESTION FOUR 
(a) Discuss  briefly any three measures  that can be used to determine the effectiveness  of consumer  learning.  					 [6 marks]
(b) The positioning  strategy in marketing  is based on stimulus  discrimination.   Explain   the validity  of this statement.   				 [3 marks]
(c) Discuss the key elements of a marketing  mix.  			 [6 marks]

SECTION B 
QUESTION  FIVE 
(a) Discuss  social class as an important  consumer reference  group.  [10 marks]
(b) Discuss the role of family as  consumer  reference group. 		 [10 marks]

QUESTION SIX  
(a) Maslow’s  Hierarchy of Needs   is in interesting   concept for psychology, but  has little  relevance in design  and implementation  of Marketing strategy.  Discuss.  							 [10 marks]
(b) Discuss any five strategies  that can be used by a marketers to achieve consumer attitude change.						  [10 marks]

QUESTION SEVEN
Discuss the important schools of thought in consumer decision making.  												 [20 marks]
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