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                 TIME: 2 HOURS
INSTRUCTIONS:   
ANSWER QUESTION ONE (COMPULSORY) AND ANY OTHER TWO QUESTIONS

Question One (30 Marks)
a)
Distinguish between Above-the-Line and Below-the-Line Advertising Media.











(4 Marks)
b)
Discuss five (5) categories of advertising media giving their characteristics.











(20 Marks)

c)
Explain six (6) factors to consider when selecting an advertising media.
(6 Marks)


Question Two (20 Marks)
Identify and explain four (4) problems that can be faced in media planning.
(20 Marks)

Question Three (20 Marks)
Evaluate the stages followed in media planning and buying.



(20 Marks)

Question Four (20 Marks)
When analyzing the market to understand the nature of the media.  Discuss five (5) factors to consider.









(20 Marks)

Question Five (20 Marks)

Discuss the strategies that can be used to review and evaluate the effectiveness of a media plan.










(20 Marks)
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