  

           [image: Final_bw]
     W1-2-60-1-6
JOMO KENYATTA UNIVERSITY 
OF 
AGRICULTURE AND TECHNOLOGY

UNIVERSITY EXAMINATIONS 2014/2015
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DATE:   JULY 2015	                                         	                                 TIME: 2 HOURS

INSTRUCTIONS:    ANSWER THREE QUESTIONS.  QUESTION ONE IS COMPULSORY



1. Discuss the THREE main types of marketing environment giving 
examples of each.									[30 marks]

2. Discuss the importance of contact personnel in marketing communication.	[20 marks]


3. Analyze the marketing mix model citing its relevance in product marketing.	[20 marks]


4. By used of relevant examples, discuss the FIVE (5) main consumer buying 
roles.										[20 marks]
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5. Analyze the following terms as used in marketing citing examples:

a) Segmentation								[5 marks]
b) Targeting									[5 marks]
c) Positioning									[5 marks]
d) Market research								[5 marks]
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