[bookmark: _GoBack][image: ]





MAASAI MARA UNIVERSITY
EXAMINATIONS
2016/2017 ACADEMIC YEAR
THIRD YEAR/ FIRST SEMESTER

SCHOOL OF ARTS & SOCIAL SCIENCES
BACHELOR OF SCIENCE IN COMMUNICATION & PUBLIC RELATIONS/JOURNALISM

COURSE CODE: CMM 330
COURSE TITLE:POPULAR CULTURE IN SOCIETY AND THE MEDIA
DATE: JANUARY  2017 						TIME: 11AM-1PM
INSTRUCTIONS TO CANDIDATES
1. Answer Question ONE and any other TWO questions
2. 
3. 
4. 

	

This paper consists of Twoprinted pages. Please turn over


1. 
a) Culture is seen as a complex terms to define. William (1983) provide three broad definitions that relate to culture. Explain two of these definitions. Provide examples				(6 marks)

b) Williams (1983), suggests four current meanings of the term ‘popular’ Using the above statement, provide three definitions of popular culture			          			(6 marks)										
c) List one weakness of the definitions listed in question (1b) above 										(6 marks)

d) While using a diagram, discuss the elements of media in the socio-cultural context     						(12 marks)

2. 
a) The term “Ideology” is seen as crucial to the conception of popular culture, at time referred to in the same breath. There are ways of understanding ideology. Using examples, discuss four of the five concepts of ideology 						(12 marks)
	
b) Distinguish between the following as appearing in semiology   

· The signifier and the signified 		(4 Marks)					
· Denotation and connotation			(4 marks)

3. 
a) Briefly discuss the concept of technological determinism (10 Marks) 			

b) Hodkinson (2011) argues that “There are various possibilities enabled by the digitization of broadcasting and the development of the internet that make these development significantly different than from the emergence of previous forms of mass media”. Discuss the key importance of these developments.  			(10 marks)
								
4. 
a) National governments seek to regulate media using three avenues. Using examples, illustrate these three avenues													( 8 marks)

b) Takeovers and mergers are argued to be a constant feature of the media industry. Explain the different types of mergers and takeovers 										(6 marks)	

c) Discuss the most important sources of income for media corporations       						(6 marks)
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