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INSTRUCTIONS: 
ANSWER QUESTION ONE [COMPULSORY]  AND ANY OTHER  TWO QUESTIONS  
==========================================================
QUESTION ONE 
(a) Write short notes on  the following concepts 
(i) Marketing  management   [2 marks]
(ii) Satisfaction   [2 marks]
(iii) Segmentation      [2 marks]
(b) Identify  six significances  of foreign marketing and trade     [6 marks]
(c) Many organizations are now going green, adopting new ways of doing business  one of them being green marketing.  Highlight five reasons  why firms are using green marketing.   [5 marks]
(d) Marketing  automation  applies  new technologies  to the marketing  management process.  Highlight  three techniques  being applied.   [3 marks]
(e) State and explain  the functions  of marketing management    [10 marks]								
QUESTION TWO
(a) Discuss  various implications associated with the  implementation  of strategic marketing  orientation  approach  [8 marks]
(b) (i)	Define  strategic  marketing planning   [2 marks]
(ii)	 Explain  five importance of strategic planning   [10 marks]



QUESTION THREE 
(a) Identify  and explain  five levels of market segmentation    [10 marks]
(b) Differentiate between business markets and  consumer markets  [10 marks]

QUESTION FOUR
(a) Marketing  management   considers pricing as one of the major  aspects in product development.  Identify and  explain  five pricing strategies that a manager  may consider   [10 marks]
(b) Identify the seven principle steps  that a marketing manager would consider while conducting a marketing research  process   [7 marks]
(c) Define marketing mix and state its four  elements.   [3 marks]
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