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BFB3417: MARKETING COMMUNICATION STRATEGY 

DATE: NOVEMBER 2015                                                                                          TIME: 2HOURS
INSTRUCTIONS: Answer question one and any other two questions

QUESTION ONE (30 MARKS)
a) Explain the various stages of the adoption process within the context of marketing communication.  
(10 Marks)
b) Explain five ways marketers can change attitudes using communications.		(5 Marks)
c) Highlight five approaches used by marketers to reduce dissonance. 			(5 Marks)
d) Using relevant examples, explain five appeal techniques used in advertising.
(10 Marks)
QUESTION TWO (20 MARKS)
a) The use of sales promotions as a marketing tool has gained a lot of importance in the recent past. Explain five reasons that may account for this trend.					(10 Marks)
b) Explain five ways marketers can change attitudes using communications. 		(5 Marks)

c) Highlight five approaches used by marketers to reduce dissonance.			(5 Marks)
QUESTION THREE (20 MARKS)
a) Explain the various stages of the adoption process within the context of marketing 
communication. 										(10 Marks)
b) Distinguish between programmed and complex buying situations.			(6 Marks)
c) Highlight four reason for shifts from programmed to complex decisions.		(4 Marks)
QUESTION FOUR (20 MARKS)
a) Show understanding of the push and pull strategies that marketers use to promote their goods. 
												(4 Marks)
b) Explain marketing communication and how it works using the AIDA model.		(10 Marks)
c) What is a Brand? Explain the importance of a firm developing a strong brand name for its products/services.									(6 Marks)
QUESTION FIVE (20 MARKS)
a) Define integrated marketing communication and discuss in detail each of the elements. (15Marks)
b) Highlight the disadvantages of integrated communication.				    (5 Marks)
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