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Answer ALL questions in section A and any other THREE in section B. 
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SECTION A: COMPULSORY 





(25 MARKS)

Question 1

a) Distinguish the following;
 Law of demand and Law of supply 




(5 marks)
'Demand schedule' and a 'Demand curve' 



(4 marks)

b) State six factors that affect price elasticity of demand 

(6 marks)

c) Suggest and show why its necessary to measuring and forecast demand 
   








(6 marks)

d) Explain the resources necessary for developing travel itineraries. 
                 









(4 marks)

SECTION B (ATTEMPT THREE QUESTIONS IN SECTION B) 
45 MARKS

Question 2

Elaborate on the nature of tourism demand, products and buyer objectives in tourism.     









(15 marks)

Question 3

a) Analyze the variables influencing  tourism demand in a destination 
   








(7 marks)

b) Briefly discuss the constraints that affect tourism demand in Kenya  
   








(8 marks)

Question 4

Tourism demand and supply is influenced by tourism markets. Describe how equilibrium in tourism markets is achieved



(15 marks)

Question 5

As a newly tourism officer tasked with the responsibility of analyzing the County tourism demand. Discuss

a) Eight (8) factors that may influence the demand of your county tourism product 
       







(8 marks)

b) Explain what you regard as the major strength of tourism demand in your county 







(7 marks)

Question 6

You have been given the responsibility of marketing tourism within your county. Analyze 

a) Factors affecting tourism supply in such a county 

(8 marks)

b) Factors that may influence tourism supply within the county  

  








(7 marks)

//END
