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Question 1

a)‘Choice of hospitality consumer behavior is influenced by several internal factors’. Discuss giving relevant examples.                       


(7 marks)
b) Using a hospitality product as an example, describe the stages of consumer buying process                                                      



(6 marks)
c) “A group of five domestic tourists are planning to go to the coast of Mombasa for a vacation. Kennedy came up with the whole idea of the coast of Mombasa as a destination. Miriam influenced two other group members to join the trip. Andrew made the decision for the group that they will visit the south coast of Mombasa. Lilian paid for the whole trip of the five members. Evans is in charge of updating the members on the plans about the trip”. From the foregoing information, describe the buying centre (Decision-Making Unit).                  
(6 marks)  
d) Describe the following type of consumer decisions
i) Mr. Bruce is intending visit Maasai Mara National Reserve for the third time.            
(2 marks)                                                                                                                         
ii) Mr and Mrs. Jones who recently married going for a honeymoon to Dubai for the first time.                                                                                                 (2 marks)                                                                                                                             
iii). Mildred who is a student at Maasai Mara University going for lunch at the student cafeteria where she frequents daily.                                              (2 marks)      
Question 2

a) Explain how Maslow’s hierarchy of needs theory applies to consumer behavior.      








(10marks)
b) Describe the functions of marketing research.                                   (5 marks)
Question 3

a) ‘Hospitality is a service industry’. Explain the various characteristics of these services offered by the various operating sectors in the industry.                                                            
(5 marks)
b) Describe how consumer lifecycle influence consumption of hospitality products    









(10 marks)
Question 4                          
“Villa Rosa Kempinski valentine’s day offer with an outlandish sh5.4 million three day pampered stay in its presidential suite dubbed ’50 shades of Valentine’”
a) Discuss the perceptual barrier that customers reading this advertisement may develop                    







(6 marks)
b) Describe how a marketer can navigate or overcome attitudes that may be preconceived by customers about Kempinski. 



(9 marks)
Question 5

a) Explain various differentiation ways in which the various stakeholders and practitioners of tourism can revitalize the Kenyan tourism brand
 (6 marks)

b) Elaborate the different categories Kenyan hospitality businesses can use to  market themselves.          





(9 marks)
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