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INSTRUCTIONS TO CANDIDATES

Answer ALL questions in section A and any other THREE in section B. 
This paper consists of 2 printed pages.  Please turn over.
SECTION A-25 MARKS

a) Describe the elements that make up a tourism destination 








      (5 marks)
b) Differentiate between a tourism destination’s front stage and a back stage    
c) Outline the key concerns  for destination managers   (5marks)
d) With use of an example, explain the concept of tourism value chain analysis  





       (5 marks)
e) You have been appointed to be the county director for tourism for county X. Describe any five  strategies that you will put in place to effectively manage the county as a sustainable tourism destination that contibutes significantly to the revenue of the county, conserves the resources and benefits the residents of the county






    (5 marks)
SECTION B- 45 MARKS

1. a) Define the concept of destination branding.

      (3 marks)
b) Describe ways in which a destination can position itself in order to increase its competitiveness- 




     (12 marks)

2. With the use of examples,  describe any 10 indicators used to measure destination management practices

      (15 marks)
3. Describe Butler’s Tourism Area Life Cycle as it relates to the growth and management of tourism destinations.


      (15 marks)

4. Identify the key stakeholders in destination management and the role that they play in the same




      (15 marks)
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