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JOMO KENYATTA UNIVERSITY OF AGRICULTURE AND TECHNOLOGY

University Examinations 2018/2019

THIRD YEAR FIRST SEMESTER EXAMINATION FOR THE 
DEGREE OF BACHELOR OF CORPORATE COMMUNICATION AND MANAGEMENT

HCC 2302: CORPORATE COMMUNICATION THEORIES

DATE:  DECEMBER, 2018		                    	                               TIME: 2 HOURS   

INSTRUCTIONS:  	ANSWER QUESTION ONE COMPULSORY AND ANY OTHER TWO QUESTIONS

QUESTION ONE: 30 MARKS

a.	Identify and explain the characteristics of scientific and authentic theory. 
(10 marks)

b.	Explain the following as understood in Corporate communication theories:-

	i.	Hermeneutic theory						(2 marks)

	ii.	Vicarious experience						(2 marks)

	iii.	Framing								(2 marks)

	iv.	Peripheral route							(2 marks)

	v.	Polymorphic opinion leadership					(2 marks)

c.	Several factors contributed to the “strong effect” in the magic bullet theory.  Discuss.									(10 marks)

QUESTION TWO: 20 MARKS

a.	In the recent years mass communication has seen the rise of the notion of active audience.  Discuss this idea using uses and Gratification theory.	
(10 marks)




b.	Social structure is a product of social exchange.  Citing examples describe  
	the basic assumptions of social exchange theory.			(10 marks)


QUESTION THREE: 20 MARKS

a.	Successful Public Relation should be ethical.  Justify this statement using excellence theory.							(10 marks)

b.	The rate of adoption for innovations is determined by an individual’s adopter category.  Discuss this assertion using practical examples.	
(10 marks)
QUESTION FOUR: 20 MARKS

a.	As a corporate communication practitioner, it is vital to know a person’s attitude on subjects so as to provide you with clues on how to approach persuasive effort.  Describe this assertion using social Judgment theory focusing on its tenets and application to organizations.		(12 marks)

b.	Discuss how systems theory can be used in creating a communication campaign.									(8 marks)
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