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            TIME: 2 HOURS
INSTRUCTIONS:   
ANSWER QUESTION ONE AND ANY OTHER TWO QUESTIONS 
Question One (30 Marks)
a)
Define the following basic concepts of public relations:


(10 Marks)

(i) Marketing  
(ii) Editorial Tours  
(iii) Advertising 
(iv) Publicity 

(v) Journalism 

b)
Distinguish between Advertising Media and Public Relations Media.
(10 Marks) 


c)
�Managing uncertainty is essential for Public Relations�.  Explain the crisis communication plan with an appropriate example.



(10 Marks)

Question Two (20 Marks)

a)
Explain the concept of dark Public Relations at length and explain five (5) qualities of a Public Relations Practitioner.





(10 Marks)

b)
�Public Relations activities aim to earn public understanding and acceptance to gain support�.  Explain the statement with five (5) functions of Public Relations.










(10 Marks)

Question Three (20 Marks)

a)
Demonstrate any five (5) ancillary subjects that reinforce a career in Public Relations.










(10 Marks)

b)
Explain any five (5) Public Relations Publics Critical to JKUAT Corporate Communication department.






(10 Marks)

 Question Four (20 Marks)

a)
In light of numerous misconceptions about the practice of Public Relations, it is imperative that practitioners emulate high standards of personal and professional ethics.  In support of this statement, describe any five (5) core values that underpin the desired behaviours of any public relations professional.


(10 Marks)

b)
Explain the roles of ethics in the Public Relations profession.

(10 Marks)
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