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HCB 0205:  PRINCIPLES OF MARKETING
DATE:   AUGUST 2018	         	              TIME: 2 HOURS 
INSTRUCTIONS: ANSWER QUESTION ONE AND ANY OTHER TWO QUESTIONS

QUESTION ONE (30 MARKS)
(a) Explain the various data collection methods used in marketing research.	[10 marks]

(b) What is the importance of consumer satisfaction?	[5 marks]

(c) Discuss any FIVE micro-environmental forces that affect marketing operations in the organization.	[10 marks]

(d) Outline factors affecting pricing decision.	[5 marks]


QUESTION TWO (20 MARKS)
(a) Describe FOUR major factors that affect consumer behaviour.	[8 marks]

(b) Differentiate between selling concept and marketing concept.	[7 marks]


QUESTION THREE (20 MARKS)
(a) Identify marketing mix of services.	[10 marks]

(b) Outline the role of marketing in society.	[5 marks]


QUESTION FOUR
(a) Market segmentation	[3 marks]
(b) Societal Marketing Concept	[3 marks]
(c) Wants and demand	[3 marks]
(d) [bookmark: _GoBack]Customer value	[3 marks]
(e) Product and services	[3 marks]
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